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 The palimpsestic female body is a site where cultural 

phenomenology and social perversions have historically been inscribed.  

Through deconstructing the dialectic between the mainstream media and 

the pathology of everyday one divulges the unique complexities lacing 

the experience of middle-class girls coming of age in America today and 

the role the media plays in their identity construction. The upbringing of 

this demographic, coined by William Strauss as the millennial generation, 

laced the pivotal years of socioeconomic transformation that constituted 

late capitalism and the surge of the omnipresent media apparatus. Their 

innocent susceptibility to the ideological constructs internalized in 

their naivety render them naked representations of the cinematic gaze 

and schizophrenic experience of post-modernity. As the differentiation 

between capitalism and culture become increasingly blurred, multinational 

corporations have hijacked the mass media and have used it as a vehicle to 

TVSQSXI�GSRWYQTXMSR��'YPXYVI�LEW�FIIR�GSQQSHMÁIH�ERH�XVERWJSVQIH�

into an industry. Desensitized and over-sexualized, this generation emerges 

as a symptom of the age- extrapolating agency to consumption, hinging 

WIPJ�[SVXL�SR� XLI�WYTIVÁGMEP�ERH�GSRWXVYGXMRK� MHIRXMX]� XLVSYKL�FVERHW��

Amid this surge, true agency is lost, desire is programmed, the virtual 



usurps the real and the mental capacity for memories is compromised by 

the info-vasion of the present. All that remains is a frailty of subjectivity 

shaped by the mood of the market and taste of the media. The collective 

GSRWGMSYWRIWW�SJ�XLMW�KIRIVEXMSR�MW�EW�QYGL�E�VIÂIGXMSR�SJ�GETMXEPMWQ��EW�

it is a product of it. 

 America’s consumer society is “fueled by a market that by nature 

must constantly develop new consumables and new consumers; as such, 

the body has increasingly become its terrain over the years, and larger 

and larger segments of women’s and girl’s bodies have become colonized, 

GSQQSHMÁIH��ERH�VIWLETIH�F]�QEVOIX�JSVGIW¶��%PFVMKLX�Ą
��8LI�EFWIRGI�

SJ�WYFWXERXMEPMX]� XLEX� MW�HIÁRMXMZI�SJ� XLMW�KIRIVEXMSR¸W�GSPPIGXMZI� MHIRXMX]�

VIÂIGXW� XLI� TIVZIVWMX]� SJ� XLI� GSRXIQTSVEV]� WSGMSIGSRSQMG� WXEXI�� %W�

capitalism cannibalizes the media, the social psyche has become a terrain 

[LIVI� MHISPSKMGEP�GSRWXVYGXW�EVI�GYPXMZEXIH��EVXMÁGMEP�RIIHW�EVI�TPERXIH��

notions of beauty are reinforced and gender ideologies are cemented. 

The entertainment industry acts as a socializing agent manufacturing 

identities constructed on shifting norms. Through the internalization of 

narratives, representations and archetypes propagated by the media, the 

RSXMSR�SJ�WIPJ�HMQMRMWLIW�MRXS�E�ÂMGOIVMRK�MQEKI��VSSXIH�MR�XLI�GSQTPMGMX]�SJ�

countless narratives and media mimesis. The sea of semiotics inundating 

the cinematic regime breed the insecurities needed to provoke girls 

XS�ÂSSH�QEPPW� ERH�GSRWYQI�SYX�SJ� GSQTIRWEXMSR�� -R�GSZIXMRK� XS� VIEGL�

GSVTSVEP�TIVJIGXMSR�SV�EJJSVH�XLI�WSGMEP�WMKRMÁGEXMSR�SJ�E�FVERH��KMVPW�SJ�XLMW�

generation have become hostage to the never-ending cycle of capitalism. 



8LI�WYTIVÁGMEPMX]�GLEVEGXIVMWXMG�SJ�XLMW�KIRIVEXMSR�WTIEOW�]IX�XS�E�PEVKIV�

cultural phenomenon that is of greater consequence than the corrosion 

of candor in the economic sphere.

  The onslaught of media images has accelerated our notion of time 

rendering an emptiness of experience and deterioration of meaningful 

social exchanges. The present is “best described as a limbo of continually 

deferred expectations and anxieties. Everything is about to happen, or 

TIVLETW� LEW� EPVIEH]� LETTIRIH� [MXLSYX� SYV� RSXMGMRK� MX¶� �1MXGLIPP� ĂĆć
��

'ETXMZI� XS� XLI� ÂMGOIVMRK� MQEKIW� SR� XLI� WGVIIR�� SYV� YRHIVWXERHMRK� SJ�

spatial dimensions, temporality and self is mutilated.  We live in an era 

“characterized by an erosion of event…a vertiginous deepening of the 

VIPIZERX� TEWX¬E� TIGYPMEV� WIRWI� SJ� µEGGIPIVEXIH� WXEWMW¶� MR� SYV� WIRWI� SJ�

LMWXSV]¶� �1MXGLIPP� ĂĆą
��8LI�QMRH¸W� GETEGMX]� XS�TVSGIWW� XLI�I\TPSWMSR�SJ�

information in the present compromises our ability to internalize the 

succession of events.  Yet, if selfhood is built on an “accumulation of the 

QIQSV]�SJ�TPEGIW�ERH�VIPEXMSRW¶��&MJS�ă
��[LEX�LETTIRW�[LIR�XLI�µQEWW�

SJ�TVIWIRX�MRJSVQEXMSR¶�SGGYTMIW�µXLI�[LSPI�WTEGI�SJ�EXXIRXMSR¶��&MJS�ă
#��

Does an identity built on recollections of the past thin out as memories 

JEHI#��8LMW�[SVO�EMQW�XS�EVXMGYPEXI�LS[�XLMW�KIRIVEXMSR�SJJIVW�E�YRMUYI�

VIÂIGXMSR� SJ� PEXI� GETMXEPMWQ� ERH� XLI� WGLM^STLVIRMG� I\TIVMIRGI� SJ� TSWX�

modernity.  





  MIRRORS AND MIMESIS              

 THE HISTORICAL TRAJECTORY OF IDENTITY CONSTRUCTION



MIRRORS AND MIMESIS              

THE HISTORICAL TRAJECTORY OF IDENTITY CONSTRUCTION

 

 -R�SVHIV�XS�TSWMXMSR�XLMW�EREP]WMW��SRI�QYWX�IWXEFPMWL�E�LMWXSV]�

of the present- a ‘historicity’.  Historicity, in this case, is neither a 

representation of the past nor is it framing the present in a historical 

WIRWI���-X�GER�FI�GSRXI\XYEPM^IH�VEXLIV�EW�E�VIPEXMSRWLMT�XS�XLI�

present that de-familiarizes it so to yield a distance from immediacy. 

Nevertheless, in order to understand the present, one must look to 

the past.  Tracing the changing notion of selfhood throughout history 

allows one to positions this female generation in a way that unveils the 

WTIGMÁGMX]�ERH�WTIGXVEP�REXYVI�SJ�XLIMV�I\TIVMIRGI���*YVXLIVQSVI��XLI�

very notion of subjectivity is a relatively novel invention conceived by 

the bourgeoisie at the turn of the seventeenth century. “The subject does 

RSX�TVI�I\MWX�LMWXSV]��MX�HSIW�RSX�TVII\MWX�XLI�WSGMEP�TVSGIWW¶��&MJS�ÿ
���-X�

MW�VSSXIH�MR�XLI�qPER�ZMXEP�SJ�XLI�WSZIVIMKR��*VSQ�MXW�ZIV]�GSRGITXMSR��

the question of self was a class-based one. “The rich and powerful have 

a great deal of control over their self images, unlike historical selves 

who leave ‘only’ their actions behind, or the millions of whom we know 

RSXLMRK�TIVWSREP�[LEXWSIZIV¶��4LMPPMTT]�Ą
��*SV�XLI�QEVKMREPM^IH�ERH�

TSSV��XLIVI�EVI�WSGMEP��QEXIVMEP�ERH�ÁRERGMEP�GSRWXVEMRXW�SR�EKIRG]�ERH�

XLI�JEWLMSRMRK�SJ�XLI�WIPJ��8LYW��-¸ZI�HIGMHIH�XS�JSGYW�SR�E�HIQSKVETLMG�



that arguably manifests itself as the present day realization of the 

FSYVKISMW�GPEWW���YTTIV
�QMHHPI�GPEWW�%QIVMGE�

 With selfhood and class tightly intertwined, mirrors, which needless 

to say have enormous implications on identity formation, were a rarity 

seen only in the homes of the wealthy� TVMSV� XS� ÿĄāþ��µ-X� MW� MRXIVIWXMRK�

XS�WTIGYPEXI�EW�XS�[LEX�WMKRMÁGERGI�XLI�EZEMPEFMPMX]�SJ�EGXYEP�QMVVSVW�LEW�

JSV� XLI� GPEWW� WTIGMÁG� ETTPMGEXMSRW� SJ� 0EGERMER� XLISVMIW� SJ� WYFNIGXMZMX]¶�

�4LMPPMTT]� Ă
��%�[SQER¸W� MHIRXMX]� GSRWXVYGXMSR� MW� YRMUYIP]� MRJSVQIH�F]�

LIV�VIÂIGXMSR�MR�QMVVSV��[LMGL�MW�[L]�Q]�EREP]WMW�MW�gender WTIGMÁG��1SVI�

so than their male counterpart, a female’s sense of self is largely shaped 

F]�LIV�ETTIEVERGI���-R�Ways of Seeing��.SLR�&IVKIV�JEQSYWP]�EVXMGYPEXIW�

XLI�HMWTEVMX]��µQIR�EGX�ERH�[SQIR�ETTIEV��1IR�PSSO�EX�[SQIR��;SQIR�

[EXGL� XLIQWIPZIW� FIMRK� PSSOIH� EX¶� �&IVKIV� Ăă
�� �8LYW��[SQIR� GSQI� XS�

HIÁRI� XLIQWIPZIW� EGGSVHMRK� XS�LS[� XLI]� JIIP� XLI]� EVI� TIVGIMZIH�� �8LI�

µVIPEXMSR�SJ�XLI�WTIGXEXSV�XS�WTIGXEGPI�MW�ER�MRXVMGEXIP]�KIRHIVIH�W]WXIQ¶�

�4ENEG^OS[WOE� ÿĀ
�� �8LI� KE^I� SYXWMHI� XLI� MRHMZMHYEP� TPE]W� E� TVSQMRIRX�

VSPI�MR�XLI�GSRWXVYGXMSR�SJ�E�JIQEPI¸W�WYFNIGXMZMX]�ERH�MXW�SFNIGXMÁGEXMSR��

“The self/mirror relationship exists in a wider social context, where both 

SFNIGXW�ERH�EWTIGXW�SJ�SYVWIPZIW�FIGSQI�GSQQSHMXMIW¶��4ENEG^OS[WOE�ÿā
���

3WGMPPEXMRK�FIX[IIR�SFNIGXMÁGEXMSR�ERH�WIPJ��XLI�JIQEPI�TW]GLI�RIKSXMEXIW�

the alienation between the ideal other and the ego, reducing subjectivity 

to pure exteriority.

 Through the unconscious internalization, women “knowing 

ERH�QEOMRK�LIVWIPJ�SFNIGX��FIPMIZIW�WLI�VIEPP]�WIIW�LIVWIPJ� MR� XLI�KPEWW¶�



�4ENEG^OS[WOE� ÿā
�� � 8LI� MPPYWSV]� VIGSKRMXMSR� SJ� XLI� IKS� EW� MQEKI� MW� E�

REVGMWWMWXMG� MHIRXMÁGEXMSR�� ER� MHIRXMX]� SYXWMHI� MXWIPJ�� �8LMW� TVSNIGXMSR� SJ�

the ideal is governed by modes of aesthetic aspirations shaped by societal 

expectations.  A female’s self worth is thus tied more so to her beauty than 

her intellect. With the intervention of the media and its dissemination of 

beauty constructs, this proves truer now than in the time of the bourgeoisie. 

-R�JEGX��TW]GLSPSKMWX�.SER�&VYQFIVK�MR�µGSQTEVMRK�XLI�HMEVMIW�SJ�]SYRK�

KMVPW� MR� XLI� ÿĆþþW� ERH� XLI� PEXI� ÿććþW�� JSYRH� XLEX� ]SYRK� KMVPW �̧ GSRGIVRW�

LEZI� QSZIH� JVSQ� µKSSH� [SVOW¶� XS� µKSSH� PSSOW�¶� ERH� XLEX� XLI� IEVPMIV�

girls’ diaries rarely mentioned their bodies in terms of strategies for 

WIPJ�MQTVSZIQIRX¶��%PFVMKLX�ć
��*YVXLIVQSVI��MHIRXMXMIW�LEZI�XEOIR�SR�E�

WGLM^STLVIRMG�GLEVEGXIV�MR�XLI�EKI�SJ�TSWX�QSHIVRMX]��-X�MW�EW�MJ�XLI�QMVVSV�

LEW�FIIR�WLEXXIVIH�SRP]�XS�FI�VITPEGIH�F]�XLI�ÂMGOMRK�QIHME�MQEKIW�XLEX�

WTPMRXIV� MHIRXMÁGEXMSR�[MXL� XLI�·MHIEP� SXLIV �̧ MRXS� GSYRXPIWW�TSWWMFMPMXMIW��

The divergence from the bourgeoisie mentality unveils the trajectory of 

XLI�IZSPZMRK�RSXMSR�SJ�WYFNIGXMZMX]�ERH�XLI�KVS[MRK�MRÂYIRGI�SJ�XLI�QIHME�

on the female psyche.

� *VSQ�XLI�FSYVKISMWMI�VEXMSREP�GEQI�XLI�QSHIVRMWX�YRHIVWXERHMRK�

of identity, which was still very much shaped by Descartes’ Cartesian 

TEVEHMKQ� [LIVIMR� XLI� WIPJ� [EW� E� GIVXEMRX]�� ·-� XLMRO� XLIVIJSVI� -� EQ¸���

However, this slant on subjectivity was an “ideological totalizations of 

[LMXI��QEPI�ERH�QMHHPI�GPEWW�WYFNIGX�TSWMXMSRW¶��+IR�(S]�Ć
�XLEX�RIKPIGXIH�

XLI�QEVKMREPM^IH� ERH� HIRMIH�[SQIR� XLI� VMKLX� XS� HIÁRI� XLIQWIPZIW� EW�

WSQIXLMRK�SXLIV�XLER�ER�I\XIRWMSR�SJ�ERSXLIV��QSXLIV��[MJI��PSZIV
��µ*SV�



(IWGEVXIW��XLI�WYFNIGX� MW�E�WYFNIGX�SJ�GIVXEMRX]��0EGER��LS[IZIV��FIPMIZIW�

that the subject is not self knowing and self constituting, but rather the 

VIWYPX� SJ� TVSGIWWIW� XLEX� GSRWXVYGX� MX� XLVSYKL� PERKYEKI¶� �+IR� (S]� Ć
���

With the ‘death of the subject’ marking the transition from modernity to 

post-modernity, the Cartesian concept of selfhood was denigrated as an 

essentialist fallacy. With post-modernity emerged a new understanding of 

selfhood marked by fragmentation and instability.  Unconsciously realized 

through language, the self was framed as a socially constructed myth. A 

product of social, religious, economic and political subtext, the self was 

no longer something to be searched for, but rather endlessly invented. This 

discursive hypothesis represents a historical disjuncture. Woman now 

LEH�XLI�JVIIHSQ�XS�WYTTSWIHP]�HIÁRI�LIVWIPJ���,S[IZIV��[LEX�XLMW�[SVO�MW�

interested in is the extent to which this perceived agency is manipulated 

by the media apparatus and its dissemination of ideologically infused 

images. “Visual codes of classic realism tend to associate female with 

TEWWMZI��I\LMFMXMSRMWXMG�SFNIGXW�ERH�QEPI�[MXL�EGXMZI��ZS]IYVMWXMG�WYFNIGXW¶�

�4ENEG^OS[WOE�ÿĂ
��,EW�XLIVI�FIIR�E�WLMJX�JVSQ�XLI�·QEPI �̧KE^I�XS�XLEX�SJ�

XLI�KE^I�SJ�XLI�QIHME#�%RH�JYVXLIVQSVI��LS[�HSIW�XLMW�KE^I��[LMGL�JSV�

0EGER��µMW�XLI�YRHIVWMHI�SJ�GSRWGMSYWRIWW¶��JYRGXMSR�EW�QIGLERMWQ�SJ�XLI�

GETMXEPMWX�TS[IV�ETTEVEXYW#

 “The most crucial structuring of sexual difference through vision 

ERH�ZMWMFPI�HMJJIVIRGIW�MR�ZMWMFPI�GYPXYVI�MW�XLVSYKL�XLI�·KE^I¸¶��4ENEG^OS[WOE�

ÿĀ
��8LI�GMRIQEXMG�QSHI�SJ�TVSHYGXMSR�MW�FVSOIR�HS[R�MRXS�E�LMIVEVGL]�

SJ� XLVII�HMWXMRGX� KE^IW�� XLI�ÁPQ�TVSNIGXMSR�� XLI� EYHMIRGI� ERH� PEWXP]� XLI�



EGXSVW� [MXLMR� ÁPQW� [LS� WIVZI� EW� TEVEHMKQW� JSV� MHIRXMX]� GSRWXVYGXMSR��

“The cinema spectator...relives a ‘mirror moment’, the psyche becomes 

alienated from itself through a perverse act of dividing ‘ego ideal’ from 

XLI�IKS����TVSNIGXMRK�SRXS�XLI�WGVIIR�TIVWSRE�ER�MHIRXMÁGEXMSR�SJ�IKS�[MXL�

MQEKI¬I\EGIVFEXIH� XLVSYKL� XLI� TVSNIGXMSR� SJ� MHIEPM^IH� I\LMFMXMSRMWQ¶�

�4ENEG^OS[WOE� ÿĂ
�� � 8LVSYKL� XLI� XVERWQMWWMSR� SJ� WIQMSXMG� GSHIW�� XLI�

media subjugates the American psyche with three distinct role for a 

JIQEPI��µ�ÿ
�[MJI��QSXLIV�ERH�LSYWIOIITIV�JSV�QIR���Ā
�E�WI\�SFNIGX�YWIH�

XS� WIPP� TVSHYGXW� XS� QIR�� �ā
� E� TIVWSR� XV]MRK� XS� FI� FIEYXMJYP� JSV� QIR¶�

�0IZMRI�ĀĂÿ
���8LMW�XLVII�TMIV�TEVEHMKQ�JSV�JIQEPI�MHIRXMX]�MW�TIVTIXYEXIH�

in advertisements where women are consuming either cosmetics or a 

TVSHYGX� VIPEXIH� XS� XLI� HSQIWXMG� WTLIVI� �:ER� >SSRSR� ąĂ
�� �=SYRK� KMVPW�

begin to understand themselves as either an object of male desire or 

an object of domesticity. Conforming to the dominant ethos reinforced 

through the media apparatus, the process of identity-construction is a 

WMXI�SJ�TIVGIMZIH�RIKSXMEXMSR�FIX[IIR�EPPIKIH�EKIRG]�ERH�KPSFEPP]�HIÁRIH�

possibilities. What renders the millennial generation unique from others 

is the fact that the upbringing of this demographic laced the pivotal years 

of socioeconomic transformation that constituted late capitalism and the 

surge of the omnipresent media apparatus.  Their innocent susceptibility 

to the ideological constructs internalized in their naivety render them 

brazen symptoms of the perverse culture within which they have come in 

the age.

� *SV� XLI� KMVPW� SJ� XLI� QMPPIRRMEP� KIRIVEXMSR�� MHIRXMX]� MW� EGXMZIP]�



constructed and negotiated through mimesis, participation, and 

VINIGXMSR��+IRHIV�� PMOI�MHIRXMX]�� MW�E�GSRXMRYSYW�TVSHYGXMSR�SGGYVVMRK�EX�

E�µTSMRX� SJ� GSRZIVKIRGI� EQSRK� GYPXYVEPP]� ERH� LMWXSVMGEPP]� WTIGMÁG� WIXW�

SJ� VIPEXMSRW¶� �&YXPIV� Āā
�� � 8LYW� XLIVI� MW� RS� ·REXYVEP �̧ KIRHIV��8LI� EGXW�

and gestures on the surface of the body is a fabrication based on social 

norms.  The pretence that this external fabrication is an expression of 

internal essence mistakes the cause for the effect.  The female body is a 

WMXI�[LIVI�ZEPYI�MW�EWGVMFIH��-RHMZMHYEPMX]�MW�E�JVEKMPI�EGLMIZIQIRX�SJ�WIPJ�

EQMH�XLI�[IEZMRK�XSKIXLIV�SJ�EPPIKMERGIW�ERH�GSRÂMGXMRK�REVVEXMZIW�SJ�E�

GSPPIGXMZI�QIQSV]�� E� GSPPIGXMZI�QIQSV]� XLEX�� EW� -�QIRXMSRIH�FIJSVI�� MW�

fading��8LI�GLEVEGXIVMWXMGW�SJ�·- �̧JVEKQIRX��HIGSQTSWI�ERH�VIGSRWXVYGX�EX�

E�VEXI�XLEX�QMVVSVW�XLI�EGGIPIVEXMRK�ÂMGOIV�SJ�SR�WGVIIR�MQEKIW��8LVSYKL�

televised narrative accounts of culture and one’s place in it, identity is 

EVVMZIH�EX� XLVSYKL�E�WIPJ�MHIRXMÁGEXMSR�[MXL�QIHME�ÁKYVIW�ERH�QMQIWMW���

8LMW�MHIRXMÁGEXMSR�IVEWIW�MHIRXMX]��-RÁPXVEXMRK�XLI�VIEPQ�SJ�WYFNIGXMZMX]��XLI�

media has transformed life into a theatrical production where different 

roles are acted out.
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 The arbitrary notion of identity manifests as an affect of the 

spectacle. The media’s role in identity construction is undeniable, but 

what is not always recognized is how “often these identities resonate 

and perpetuate dominant notions of what it means to be female in 

%QIVMGER�WSGMIX]¶��4ENEG^OS[WOE�ÿā
�� �µ8IPIZMWMSR�GSRWXMXYXIW�E�PERKYEKI�

[MXL� E� LMKL� VEXMS� SJ� WIQMSXMG� XS� W]QFSPMG� QIERMRK¶� �4ENEG^OS[WOE� ÿĄ
��

8LI�µKIRHIV�IRGSHIH� MR�QIHME� XI\X¶� �:ER�>SSRSRąā
� MW� MRXVMRWMG� XS� XLI�

µH]REQMG� TVSGIWW� SJ� MRÂYIRGI�� XVERWJSVQEXMSR� ERH� GSI\MWXIRGI� [MXLMR�

XLI� XSXEPMX]�SJ� XLI� WSGMEP� W]WXIQ¶� �0SXQER�ăĄ
�� �8VERWQMWWMSR�QSHIPW�SJ�

GSQQYRMGEXMSR��WYGL�EW�XIPIZMWMSR�ERH�XEFPSMHW��YWI�WMKRW�XS�µVITVIWIRX¶�

or rather reconstruct our perception of reality- cementing beauty norms 

and propagate commodity fetishism.  Through the dissemination of 

prototype identities, manufactured desire and paradigms of corporal 

TIVJIGXMSR�� XLI� GETMXEPMWX� ETTEVEXYW� KIRIVEXIW� GSRWYQTXMSR��0EGIH�[MXL�

the agenda of multinational conglomerates, the media broadens the 

QERYJEGXYVI�SJ�µÁGXMXMSYW��EVXMÁGMEP��ERH�MQEKMREV]�RIIHW¶�0IJIFZVI�ÿĄÿ
��

Through the transmission of semiotic codes, the media subjugates the 

American psyche.

� � 'ETMXEPMWQ� MRÁPXVEXIW� XIPIZMWMSR� MR� E� [E]� XLEX� TIVTIXYEXIW�



consumption through offering different avenues for identity construction. 

The media’s construction of imaginary landscapes has become the 

SVKERM^MRK�TVMRGMTPIW�SJ�FSXL� PEFSV�ERH�GYPXYVEP�TVEGXMGIW�� -R�E�GSYRXV]�

[MXL� SRP]� ÁZI� TIVGIRX� SJ� XLI� [SVPH¸W� TSTYPEXMSR� ERH� JSVX]� TIVGIRX� SJ�

the world’s advertisments, a child is said to watch an average of twenty 

XLSYWERH�āþ�WIGSRH�GSQQIVGMEPW�ERRYEPP]��www.csun.edu
���%QIVMGE�LEW�

become an “image saturated society where advertising, entertainment, 

XIPIZMWMSR�� ERH� SXLIV� GYPXYVI� MRHYWXVMIW� MRGVIEWMRKP]� HIÁRI� ERH� WLETI�

IZIV]HE]� PMJI¶� �+SXLEQ�ĀĀą
��'ERRMFEPM^MRK� XLI�GSPPIGXMZI�GSRWGMSYW�� XLI�

media dictates different modes of experience, providing “powerful images, 

HIWGVMTXMSRW��HIÁRMXMSRW�ERH�JVEQIW�SJ�VIJIVIRGI�JSV�YRHIVWXERHMRK�XLI�

[SVPH¶� �7XSVI]�ÿāĀ
�� �µ:MWYEP�GYPXYVI� MW�KVS[MRK�MR�WMKRMÁGERGI�TVIGMWIP]�

because…it has multiplied the avenues of inquiry into the meaning of 

MQEKIV]�MR�SYV�GYPXYVI�ERH�MR�IZIV]HE]�PMJI¶��4ENEG^OS[WOE�Ā
��8LI�XIGLRS�

linguistic production of imaginary, the social construction of value and the 

aesthetic stimulation of meaning are disseminated by the media apparatus. 

-RJIGXMRK�XLI�WSGMEP�TW]GLI�SJ�XLI�]SYXL�[MXL�LIKIQSRMG�MHISPSKMIW��XLI�

culture industries not only cement social norms, but also construct gender 

roles, beauty norms and propagate commodity fetishism. Entranced by its 

hypnotic nature, the youth has devolved into passive spectators blindly 

IQFVEGMRK�MHISPSKMGEPP]�MRÁPXVEXIH�MQEKIW��

 The susceptibility of the youth to these archetypes lies in there 

naivety.  “Social learning theory has shown that children look to role 

models to learn their appropriate gender roles, including role models 



in the media, and that children and teens may model themselves after 

XLIWI�MQEKIW¶��%PFVMKLX�ÿþă
���1SVISZIV��XLMW�KIRIVEXMSR�KVI[�YT�TEGMÁIH�

F]�XLI�HMWXVEGXMSR�SJ� XLI�8:��-RXIVRIX�ERH�ZMHIS�KEQIW��-R�XLI�TEWX�� XLI�

HIZIPSTQIRX�SJ�E�GLMPH¸W�MHIRXMX]�[EW�WXVSRKP]�MRÂYIRGIH�F]�XLI�habitus of 

the nuclear family unit which functioned to enculturate and socialize it’s 

young.  Over the past three decades the emancipation of women, “which 

in reality has been the subjection of women to the circuit of capitalist 

TVSHYGXMSR¶� �&MJS� ā
�� LEW� PIH� XS� ER� MRGVIEWI� MR� XLI�RYQFIV� SJ�[SVOMRK�

moms, resulting in day care upbringings and the absence of a maternal 

TVIWIRGI�� �8LI�HMWETTIEVERGI�SJ� XLI�QSXLIV�ÁKYVI�µMR� XLI� I\TIVMIRXMEP�

WTLIVI�SJ�XLI�ÁVWX�ZMHIS�IPIGXVSRMG�KIRIVEXMSR¶�EPSRK�[MXL�µXLI�HMJJYWMSR�

of the televisual socializer has something to do with the contemporary 

TW]GLS�TSPMXMGEP�GEXEWXVSTLI¶��&MJS�Ă
��%W�XLI�H]REQMGW�SJ�XLI�GSRZIRXMSREP�

conjugal family structure have crumbled over recent decades, kids have 

increasing found refuge in television and video games in the absence of 

their parents.

 Here in America, the average teenager’s weekly exposure to media 

MW� EW� JSPPS[W�� 1EKE^MRI�� ā�ā� LVW�� -RXIVRIX� ą�Ą� LVW�� 8IPIZMWMSR� ÿþ�Ą� LVW��

6EHMS�ÿā�ă�LVW��;SPJ�Ăā
��%GGSVHMRK�XS�XLI�%�'��2MIPWIR�'S���µXLI�EZIVEKI�

%QIVMGER�[EXGLIW�QSVI�XLER�Ă�LSYVW�SJ�8:�IEGL�HE]��SV�ĀĆ�LSYVW�[IIO��

SV� Ā�QSRXLW�SJ�RSRWXST�8:�[EXGLMRK�TIV� ]IEV
�� �µ-R� E�Ąă�]IEV� PMJI�� XLEX�

TIVWSR�[MPP�LEZI�WTIRX�ć�]IEVW�KPYIH�XS�XLI�XYFI¶��[[[�GWYR�IHY
��)ZIR�

dialogue during dinner had been usurped by the lure of the media, as 

WM\X]�WM\� TIVGIRX� SJ�%QIVMGERW� EHQMX� XS� [EXGLMRK�8:� HYVMRK� MX� �[[[�



GWYR�IHY
��*YVXLIVQSVI��ąă	�SJ�HE]GEVI�GIRXIVW�VIP]�SR�8:�EW�E�QIERW�SJ�

entertainment; this distraction for children replaces the sort of communal 

MRXIVEGXMSR�XLEX�JEGMPMXEXIW�WSGMEP�GSQTIXIRGIW�PEXIV�MR�PMJI��www.csun.edu
��

The representations infusing the media industry act as socializing agents 

reinforcing notions of beauty and gender ideologies.
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 Through the means of mass media cultural beliefs, gender roles 

and societal expectations are cemented. Hinging self worth on the 

ideological constructs perpetuated by the media,  girls come to regard 

appearance as paramount. Yet, humans are the only species who want to 

change, improve and take possession of their appearance. This aesthetic 

aspiration is not innate. Consciousness and one’s perception of reality 

is constructed through language and the connotative power of signs. 

The semiotic production in the realm of the spectacle accounts for our 

MRXIVIWX�MR�ETTVSTVMEXMRK�SYV�ETTIEVERGI��µ0ERKYEKI�MW�XLMW�ETTVSTVMEXMSR��

which transforms nature into face. This is why appearance becomes a 

TVSFPIQ�JSV�LYQER�FIMRKW��MX�FIGSQIW�XLI�PSGEXMSR�SJ�E�WXVYKKPI�JSV�XVYXL¶�

�%KEQFIR� ćÿ
��8LI� EVFMXVEVMRIWW� SJ� PERKYEKI� ERH� WMKRW� VIZIEPW� XLIVI� MW�

RS�XVYXL�FILMRH�WMKRMÁGEXMSR��8LI�JVEKQIRXEXMSR�SJ�MHIRXMX]�MW�ER�EJJIGX�

SJ� XLI�WTIGXEGPI��[LMGL�HIRYHIW� XLI�EQFMKYMX]�SJ� PERKYEKI��µ-X�IQTXMIW�

out all of forms of identity to the point where we see and experience 

XLIMV�MRIWWIRXMEP�REXYVI¶��%KEQFIR�ćă
���'SRXIQTSVEV]�GYPXYVI�GIPIFVEXIW�

GIVXEMR� ZMVXYIW� SJ� ÂI\MFPI� MHIRXMX]� XLEX�QERMJIWX� MR� GSVTSVEP� TIVJIGXMSR�

and identity as performance. The cultural belief deeply engrained in our 

society propagates beauty as the standard against which all women are 

measured. Thus, one’s sense of identity and self worth becomes skin deep.



 The fragility of this generation’s collective identity stems from the 

corrosion of the ego as it is canabalized by low self esteem. Reinforced 

in Hollywood pictures, advertisements, conversations and commercials, 

XLI� YREXXEMREFPI� MHIEPW� SJ� FIEYX]� MRÁPXVEXI� IZIV]� EWTIGX� SJ� [IWXIVR�

GYPXYVI��&IEYX]�MW�TEVEQSYRX�MR�XLI�VIEPQ�SJ�GMRIQEXMG�TVSHYGXMSR��8LI�

intercourse between self worth and beauty has been increasingly “woven 

through popular culture: consumer advertising, media images, and 

XIPIZMWMSR� WLS[W¶� �%PFVMKLX� ÿþĂ
�� �4L]WMGEP� ETTIEVERGI� XLEX� JEPPW�SYXWMHI�

the media’s construct of beauty can mean social ostracization. A grounded 

WIRWI�SJ� WIPJ�ERH�TYVTSWI�HIXIVMSVEXIW�EW� XLI� MRÂYIRGI�SJ� XLI�QIHME�EX�

large began reinforcing a beauty ideology that weighed a women’s worth 

on her waistline and cheekbones. To dismantle this disillusion and free 

girls of the burden of unrealistic expectations would mean to completely 

subvert the socially constructed paradigm of beauty that is now so deeply 

MRKVEMRIH� MR�SYV� GYPXYVEP�TW]GLI�� �*YVXLIVQSVI�� XLI�YTFVMRKMRK�SJ� XLMW�

demographic was shaped by television more so than other generations of 

the past. 

� 8LI�TVSKVEQQMRK�WTIGMÁGEPP]�HMVIGXIH�XS[EVHW�XIIREKIVW�MW�VMTI�

[MXL� TST� GYPXYVEP� GSRWXVYGXW� SJ� WSGMIXEP� I\TIGXEXMSRW�� HIÁRMRK� [LEX� MW�

‘cool’ and what is ‘beautiful’. The cinematic mode of production essentially 

µI\XVETSPEXIW� FIEYX]� XS�%QIVMGE¸W� REXMSREP� MHIRXMX]¶� �&PEGO� āĀ
�� µ8LIWI�

images are having an impact: studies have linked body dissatisfaction 

and a desire for thinness with the consumption of fashion magazines 

XIPIZMWMSR��WSET�STIVEW�ERH�QYWMG�ZMHISW¶��%PFVMKLX�ÿþĆ
�� �8LI�QIWWEKIW�



transmitted through the media text inspire fear and anxiety disguised as 

HIWMVI���%TTVS\MQEXIP]�µĂþþ�Ąþþ�EHZIVXMWIQIRXW�FSQFEVH�YW�IZIV]HE]�MR�

magazines, on billboards, on TV, and in newspapers. One in eleven has a 

HMVIGX�QIWWEKI�EFSYX�FIEYX]��RSX� IZIR�GSYRXMRK� XLI� MRHMVIGX�QIWWEKIW¶�

�'EZEREYKL�Ć
���7YGL�LMRHIVW�E�XIIR¸W�MHIRXMX]�HIZIPSTQIRX�XLVSYKL�XLI�

appeal of mimesis, while also having devastating consequences on the self-

MQEKI�SJ�EPVIEH]�MRWIGYVI�EHSPIWGIRXW��-R�E�GYPXYVI�SJ�JIEV��GSRWYQTXMSR��

ERH� MHSPEXV]� JSV� XLI� WYTIVÁGMEP��µLEW� XLI�·%QIVMGER�(VIEQ �̧GLERKIH� WS�

much that it can only be achieved once we can perfectly emulate the super 

XLMR� ERH� WI\]� MQEKIW� SJ� &VMXRI]� 7TIEVW� SV� SXLIV� TST� MGSRW#¶� �6SFIVXW�

Āþþą
���

� %KEMR�XLI�XVERWJSVQMRK�JIQEPI�FSH]�WIVZIW�EW�E�VIÂIGXMSR�SJ�XLI�

capitalist apparatus bleeding into the cultural psyche. The cinematic mode 

of production is not related to aesthetics but rather ethics, politics and 

economics. The cultural codes and conventions projected by the media 

apparatus drive consumption. Advertisements project the unattainable in 

order to sell products laced with faulty guarantee, their power and validity 

results from their repetition. “Commercial interests play directly to the 

body angst of young girls, a marketing strategy that results in enormous 

revenues for manufacturers of skin and hair products as well as diet 

JSSHW�¶��%PFVMKLX�ÿþą
���8LI�YRTVIGIHIRXIH�FSSQ�SJ�XLI�HMIX�ERH�GSWQIXMG�

industry occurred in tandem to the growth of the telecommunication 

and commercial industries. Through semiotic means, images of wealth, 

sex and romance are extrapolated to youth and beauty. “As a result of 



such marketing strategies, in the United States alone, the beauty industry 

KVI[�JVSQ��Ăþ�QMPPMSR� MR�WEPIW� MR� ÿćÿĂ�� XS��ÿą�FMPPMSR� MR� ÿćĆă¶� �%PFVMKLX�

ÿþą
��8LI�TIVZIVWI�YRHIVFIPP]�SJ�XLMW�WSGMSIGSRSQMG�TLIRSQIRSR�MW�XLI�

mechanism in which these images “used food and weight to strip women 

SJ� XLIMV� WIRWI� SJ� GSRXVSP¶� �;SPJ� ÿÿ
�� � ,SWXEKI� XS� WSGMIXEP� I\TIGXEXMSRW��

girls of the millennial generation have become victims of their blind 

susceptibility-psychologically imprisoned by the paradigms of corporal 

perfection propagated by the media. 

 Stripping women of their power, the societal pressure to meet 

aesthetic expectations in America deteriorates sentiments of self worth and 

robs many of their sense of control.  Advertisements “need, consciously 

SV�RSX��XS�TVSQSXI�[SQIR¸W�LEXMRK�XLIMV�FSHMIW�IRSYKL�XS�KS�TVSÁXEFP]�

hungry, since the advertising budget for one third of the nation’s food 

FMPP�HITIRHW�SR�XLIMV�HSMRK�WS�F]�HMIXMRK¶��;SPJ�ĆĂ
��8LMW�QEWW�RIYVSWMW�

XVMKKIVIH�F]�XLI�QIHME�HSIW�XYVR�UYMXI�E�TVSÁX���8LI�[IMKLX�PSWW�MRHYWXV]�

FVSYKLX�MR�Ăþ�FMPPMSR�HSPPEVW�PEWX�]IEV���8LIMV�ERRYEP�VIZIRYI�VIÂIGXW�XLI�

insecurity plaguing women who, needless to say, buy into the false claims 

SJ�HMIX�TVSHYGXW�MR�XLI�ZEMR�LSTI�SJ�SFXEMRMRK�µXLI�MHIEP�FSH]¶���=IX��µMW�

GSVTSVEXI�%QIVMGE¸W�FSXXSQ�PMRI�WS�MQTSVXERX�XLEX� MX� NYWXMÁIW�E�REXMSR¸W�

TW]GLSWMW#¶� �6SFIVXW
�� +MZIR� XLEX� WIZIRX]�ÁZI� TIVGIRX� SJ� [SQIR� LEZI�

bodies that fall outside that which the media propagates as the norm, 

�%ZIVEKI�%QIVMGER�[SQER�ă¸Ă¶� MW� ÿĂþ��%ZIVEKI�%QIVMGER�1SHIP� ă¸ÿÿ¶� EX�

ÿÿă
��MX�MW�RS�[SRHIV�XLEX�QMPPMSRW�WYGGYQF�XS�XLI�UYMGO�Á\�ETTIEP�SJ�TMPPW�

ERH�SXLIV��SJXIR�HERKIVSYW
�TVSHYGXW��8LYW�EW�XLI�MRHYWXV]�WTMXW�SYX�EH�



YTSR�EH�Z]MRK�XS�GSRZMRGI�YW�µ���MJ�]SY�PSWI�[IMKLX��]SYV�PMJI�[MPP�FI�KSSH¶��

pushed to the edge of sanity many girls succumb to consuming fewer 

calories a day then those in third world countries. 

 0S[� WIPJ�IWXIIQ�� FSH]� HMQSVTLMG�� ERH� IEXMRK� HMWSVHIVW� LEZI�

grown in tandem to the proliferation of increasingly unattainable images 

of beauty. “These images are having an impact: studies have linked body 

dissatisfaction and a desire for thinness with the consumption of fashion 

QEKE^MRIW�� XIPIZMWMSR�� WSET�STIVEW� ERH�QYWMG� ZMHISW¶� �%PFVMKLX� ÿþĆ
�� �%�

KMVP¸W�WIRWI�SJ�WIPJ�HIXIVMSVEXIW�[MXL�XLIMV�WIPJ�[SVXL��&VSYKLX�SR�F]�XLI�

intercourse of capitalist greed and media’s hold on the minds of the masses, 

this obsession with weight breeds bulimia, anorexia and compulsive binge 

IEXMRK��;MXL�SRI�MR�ÁZI�KMVPW�EJJIGXIH��IEXMRK�HMWSVHIVW�EVI�XLI�XLMVH�QSWX�

GSQQSR�MPPRIWW�EJÂMGXMRK�KMVPW�MR�%QIVMGE���)EGL�]IEV��E�LYRHVIH�ERH�ÁJX]�

XLSYWERH�[SQIR�HMI�SJ� ERSVI\ME�QER]�SJ�[LSQ�EVI�YRHIV� ÿĆ� ]IEVW�SJ�

EKI���-R�JEGX��WXEXMWXMGW�WLS[�XLEX�XLI�µXLI�ERRYEP�HIEXL�VEXI�EWWSGMEXIH�[MXL�

ERSVI\ME� MW�QSVI� XLER� ÿĀ� XMQIW� LMKLIV� XLER� XLI� ERRYEP� HIEXL� VEXI� HYI�

XS� EPP� SXLIV� GEYWIW� GSQFMRIH� JSV� JIQEPIW�FIX[IIR� ÿă� ERH�ĀĂ� ]IEVW�SPH¶�

�'EZEREYKL�ą
� ERH� XLI�HMWIEWI� MW�FIKMRRMRK� XS�EJJIGX�KMVPW� EX� E� ]SYRKIV�

EKI�[MXL�µĆÿ	� SJ� ÿþ�]IEV�SPHW� EHQMXXMRK� XS� VIWXVMGXMRK� IEXMRK� �HMIX
� ERH�

ĂĄ	�SJ�ć�]IEV¶��1IPPMR�ĆĄ
���8LMW�WSGMEP�RIYVSWMW�MW�E�VIWTSRWI�XS�E�GYPXYVI�

of idealization, vanity, insecurity and over-sexualization of young girls. 

Vying for approval from the gaze of the media, the wasting away of this 

KIRIVEXMSR�VIÂIGXW�LS[�SYV�GYPXYVEP�HIGE]�MW�GYPTEFPI�JSV�XLI�HMETLERSYW�

identities of these girls.



�� µ&IGSQMRK� XLI� RI[� JIQMRMRI� MHIEP� VIUYMVIW� NYWX� XLI� VMKLX�

GSQFMREXMSR� SJ� MRWIGYVMX]�� I\IVGMWI�� FYPMQME� ERH� WYVKIV]¶� �8VYHIEY� Ąă
���

;IMKLX�Á\EXMSR��GSWQIXMGW�TVSHYGXW�ERH�I\XVETSPEXMRK�WIPJ�[SVXL�XS�FIEYX]�

have become increasingly characteristic of the girls of the millennial 

KIRIVEXMSR�� -X� MW� IWXMQEXIH� XLEX� RMRIX]�SRI� TIVGIRX� SJ� GSPPIKI� [SQER��

WM\X]�TIVGIRX�SJ�LMKL�WGLSSP�KMVP�ERH� JSVX]�WM\�TIVGIRX�SJ�TVI�XIIR� �ć�ÿÿ
�

EHQMX�XS�FIMRK�SJXIR�SR�E�HMIX���*YVXLIVQSVI��XLI�WSGMSIGSRSQMG�TVIWWYVI�

to be beautiful has been a catalyst to consumption practices rooted in 

fetishism rather then necessity. “As a result of such marketing strategies, 

MR� XLI�9RMXIH�7XEXIW� EPSRI�� XLI�FIEYX]� MRHYWXV]� KVI[� JVSQ��Ăþ�QMPPMSR�

MR�WEPIW� MR�ÿćÿĂ�� XS��ÿą�FMPPMSR�MR�ÿćĆă¶� �%PFVMKLX�ÿþą
�� � -R�XLI�GSWXP]�ERH�

never-ending quest to attain ‘ideals’ purported by the media, shopping 

QEPPW�LEZI�FIGSQI�µ·GEXLIHVEPW�SJ�GSRWYQTXMSR¸¶��7XSVI]�ÿăþ
��IQFVEGIH�

as escape from the recluse of domesticity.  Unconsciously, females 

understand their geographic constraints: the streets are to be used strictly 

as a “route between two interior spaces…the social consequence of street 

PSMXIVMRK�MW�XLI�PEFIP�·TVSWXMXYXI¸¶��0I[MW�ćĀ
���8LYW��XLI�PYVI�SJ�QEPPW�GSQIW�

from the intercourse of leisure and consumption in a social space outside 

their home. This fabrication of need poisons the American female psyche 

provoking them to inadvertently consume out of aesthetic concern and 

insecurity- especially that of the more susceptible youth who will do 

anything to be accepted. 

� &IEYX]�TVIWIRXW�MXWIPJ�EW�WSQIXLMRK�XLEX�GER�FI�EXXEMRIH�F]�ER]SRI�

who is willing to invest the energy and money into acquiring it. The slant 

that money can buy beauty has been the catalyst behind the rapid growth 



SJ�XLI�GSWQIXMG��JEWLMSR�ERH�HMIX�MRHYWXV]��µ1SHIW�SJ�GSRWYQTXMSR�LEZI�

FIGSQI�QEVOW�SJ�WSGMEP�ERH�GYPXYVEP�HMJJIVIRGI¶��1G6SFFMI�āć
���;MXL�XLMW�

said, the question of class reemerges in regards to beauty and the notion 

SJ�XLI�·FSH]�EW�TVSNIGX¸��&SYVHMIY�GPEMQW�XLEX�XLI�[SVOMRK�GPEWW�MW�YRE[EVI�

of the “market value of beauty, and thus are less likely to invest ‘time and 

IJJSVX�� WEGVMÁGIW�ERH�QSRI]� MR�GYPXMZEXMRK� XLIMV�FSHMIW¶� �&SYVHMIY�ĆĀþ
���

Thus, theoretically girls of a lower class don’t have the economic, and 

some argue cultural capital, to invest in themselves. However widespread 

access to the mass media may be changing this notion.  After conducting a 

survey concerning the body image of female college students of different 

WSGMSIGSRSQMG�WXERHMRK�MR�0%�ERH�&YJJEPS�2=��.YPMI�%PFVMKLX�HMWGSZIVIH�

XLEX�µI\TSWYVI� XS�QIHME� MQEKIW� WTIGMÁG� XS� FSH]� MQEKI� LEH� E� WXVSRKIV�

MRÂYIRGI� XLER� GPEWW� EPSRI�� WMRGI� XLI� PS[IV�WSGMSIGSRSQMG�GPEWW� WEQTPI�

HMWTPE]IH�QSVI�ER\MIX]�EFSYX�XLIMV�FSHMIW¶��%PFVMKLX�ÿÿā
��

 Albright’s research address’s how ‘body as project’ is no longer be 

GPEWW�WTIGMÁG��EW�XLI�QEWWIW�I\TSWYVI�XS�XLI�QIHME�LEW�KIRIVEXIH�E�[MHI�

scale body dissatisfaction that is reconciled with through conspicuous 

GSRWYQTXMSR� [MXLMR� ÁRERGMEP� QIERW�� EW� [IPP� EW� E� MRGVIEWI� MR� IEXMRK�

disorders nationwide. This is not to say that social class does not play 

E�VSPI��LS[IZIV�µI\TSWYVI�XS�QIHME�MQEKIW�QE]�FI�E�WXVSRKIV�MRÂYIRGI�

XLER�GPEWW�EPSRI¶�PSGEXMRK�QIHME�GSRWYQTXMSR�EW�XLI�µQMXMKEXMRK�JEGXSV�MR�

XLI�MQTEGX�SJ�GPEWW�SR�FSH]�MQEKI¶��%PFVMKLX�ÿĀþ
���4VSKVEQW�VIMRJSVGMRK�

dominant notions of beauty ‘norms’ “encourage heightened self-scrutiny 

EQSRK�PS[IV�GPEWW�ZMI[IVW¶��%PFVMKLX�ÿÿć
���-R�SXLIV�[SVHW��EPXLSYKL�KMVPW�



SJ�LMKLIV�WSGMSIGSRSQMG�WXEXYW�µTPEGI�E�KVIEXIV�IQTLEWMW¶�SR�XLIMV�FSHMIW��

media exposure has poisoned girls of the lower class to have “more anxiety 

EFSYX�XLIMV�FSHMIW¶��6IMRJSVGMRK�XLI�RSXMSR�XLEX�QSRI]�GER�FY]�FIEYX]��XLI�

glossy pages of magazines are dedicated to projecting unattainable ideals 

followed by the commercialization of weight loss pills, beauty products 

ERH�FVERH�REQIW�XLEX�WIVZI�EW�WMKRMÁIVW�SJ�WXEXYW��8LI�HMWXSVXIH�HITMGXMSRW�

of magazines “convince readers of their own inadequacies while drawing 

them into the consumer culture with the promise that they could buy 

XLIMV�[E]�SYX�SJ�FSHMP]�HMWWEXMWJEGXMSRW�ERH�PS[�WIPJ�IWXIIQ¶��1G6SFFMI�

ĂĄ
���4W]GLSPSKMGEPP]�MQTVMWSRIH�F]�E�W]WXIQ�XLEX�MRHSGXVMREXIW�KMVPW�[MXL�E�

feeling of lack, advertisements along with other forms of media text instill 

the necessity to buy to feel whole.

� µ&IEYX]�TVEGXMGIW� EVI�·ZMXEP� XS� XLI� IGSRSQ]¸¶� �%PFVMKLX� ÿþą
��8LI�

historical evolution of this cultural obsession was a slow than sudden 

transformation in the American psyche, accelerated by the proliferation 

of advertisement and growth of the telecommunication industry. “Three 

QMRYXIW�SJ�PSSOMRK�EX�JEWLMSR�QEKE^MRI�QEOIW�ąþ�TIVGIRX�SJ�[SQER�SJ�EPP�

EKIW� JIIP�HITVIWWIH��KYMPX]�ERH�WLEQIJYP¶�6SFIVXW�Āþþą
�� �/EXI�;MRWPIX��

µ[LS�[EW� JIEXYVIH� VIGIRXP]� SR� E�+5�QEKE^MRI� GSZIV��[EW� PEXIV�UYSXIH�

EW�WE]MRK�XLEX�LIV�PIKW�LEH�FIIR�HMKMXEPP]�VIHYGIH�F]�āþ�TIVGIRX���8LIWI�

µIRLERGIH¶�FSHMIW�EVI� MRGVIEWMRKP]�HMJÁGYPX�� MJ�RSX� MQTSWWMFPI�� XS�EXXEMR�

�WMRGI�XLI]�HS�RSX�VIEPP]�I\MWX
´]IX�[SQIR�QE]�FI�MRXIVREPM^MRK�XLIQ�EW�

QSHIPW� JSV� XLIMV� S[R� FSHMIW¶� �%PFVMKLX� ÿÿÿ
�� �8LIWI� VIXSYGLIH� ÂE[PIWW�

images invite unrealistic expectations, low self-esteem and the impulse 



to purchase more beauty products.  The beauty ideal is not hinged on 

ER]�FMSPSKMGEP�SV�LMWXSVMGEP�NYWXMÁGEXMSR��MX�µMW�RSX�YRMZIVWEP�SV�GLERKIPIWW��

though the West pretends that all ideals of female beauty stem from one 

4PEXSRMG�-HIEP�;SQER��-XW�MHIEPW�GLERKI�EX�E�TEGI�JEV�QSVI�VETMH�XLER�XLEX�

SJ�XLI�IZSPYXMSR�SJ�WTIGMIW¶��;SPJ�ÿĀ
��&IEYX]�WXERHEVHW�WLMJX�EGGSVHMRK�XS�

the mood of the market and the taste of the media. 
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 Captive to the onslaught of images dictating what to wear and how 

to look, teenage girls consume as a way of reconciling with perceived lack 

ERH�EW�ER�EWWIVXMSR�SJ�MRHMZMHYEPMX]��8LI�YR�WEXMEFPI�ETTIXMXI�JSV�JEPWMÁGEXMSR�

and consumption in post-industrialized societies is a consequence of 

the glut of commodities, which has necessitated the production of sign 

value and the use of ads to instill fallacious lack. The millenial generation 

occupy the decades shaped by capitalism’s last ditch attempt at structural 

WYWXEMREFMPMX]�� � 4VSTEKEXMRK� FIEYX]� MHIEPW� ERH� I\XVETSPEXMRK� PSKSW� [MXL�

lifestyles, the media stimulate consumer culture by deluding the social 

psyche to believe that their consumer practices translate as autonomous 

I\TVIWWMSRW�SJ�XLI�WIPJ��E�WIPJ�XLEX�GER�EX�ER]XMQI�FI�VIHIÁRIH��VIJEWLMSRIH�

EX�XLI�[LMQ�SJ�E�TYVGLEWI���*YIPIH�F]�GSVTSVEXMSRW�Z]MRK�JSV�GSRWYQIV�

attention, the capitalist economy has mutated into an attention economy. 

Cinema is to the realm of spectacle as the assembly line is to the realm of 

production. The vitality of postindustrial consumer society relies on the 

cinematic mode of production to perpetuate themes of beauty, desire and 

commodity fetishism throughout its narratives. The industry seductively 

packages happiness as something that can be purchased. Soliciting 

products laced with faulty guarantee, brilliant marketing tactics tie money, 



sex, joy and love to brand names and images of beauty.

 This socioeconomic phenomenon poisoning the social psyche 

emerged from the demand to promote consumption amid the crisis of 

SZIV�TVSHYGXMSR�YRHIVP]MRK� PEXI�GETMXEPMWQ��+VEQWGM¸W� ·regulation theory’ 

gave rise to a ‘regime of accumulation’ engendering the growth of a middle 

class disillusioned by various media apparatus’ propagating agency as 

consumption, commodity fetishism and the production of beauty norms. 

4VIKRERX� [MXL� GSRXVEHMGXMSRW�� XLI� YRHIRMEFPI� WXVYGXYVEP� ÂE[W� SJ� XLI�

system rendered the relationship between the socio-economic and the 

cultural sphere riddled with the potentiality to one-day collapse. Thus, 

with aspirations to surmount the complexities of this predicament, 

multinational corporations “exploited forms of advertising to construct 

W]QFSPMG�ZMVXYIW�JSV�XLIMV�TVSHYGXW¶�4EVOIV�āĄÿ
��-R�EHZIVXMWIQIRXW��EQSRK�

QER]�SXLIV�JSVQW�SJ�QIHME�XI\X��1EV\¸W�XLISV]�SJ�·YWI�ZEPYI �̧MW�VITPEGIH�

F]�[LEX�,EYK�GSMRW�EW�XLI�·TVSQMWI�SJ�YWI�ZEPYI¸��µ8LI�FIGSQMRK�MQEKI¶�

of capital is nothing more than the commodity’s last metamorphosis, in 

which exchange value has completely eclipsed use value and can now 

achieve the status of absolute and irresponsible sovereignty over life in its 

IRXMVIX]��EJXIV�LEZMRK�JEPWMÁIH�XLI�IRXMVI�WSGMEP�TVSHYGXMSR¶��6SWI�ąă
���8LMW�

structural shift in the mode of regulation can be attributed to “the powerful 

tension in postwar capitalism between an ascetic ethos of production and 

a hedonistic ethos of consumption- between the competing demands of 

[SVO�ERH�SJ�PIMWYVI¶��0EXLEQ�ą
���%PXLSYKL��XLI�µTSWX�[EV�[IWXIVR�[SVPH�

LEW�KVS[R�YT�[MXL�XLI�EWWSGMEXMSR�FIX[IIR�LETTMRIWW�ERH�GSRWYQTXMSR¶�



�6SGOPIV�+PEHIR� ÿĀ
�� µHYVMRK� XLI� TLEWI� SJ� MRHYWXVMEPM^EXMSR�� XLI� PEWX�

pennyworth of labor power was extorted without compunction. To extract 

surplus value, it was hardly necessary to prime the pump with needs. Then 

capital, confronted by its own con XVEHMGXMSRW��SZIV�TVSHYGXMSR��JEPPMRK�VEXI�

SJ�TVSÁX
�����YRIEVXL?IHA�XLI�MRHMZMHYEP�qua GSRWYQIV¶��&EYHVMPPEVH�āā
��

� 0EXI� GETMXEPMWQ� MW� GLEVEGXIVM^IH� F]� XLI� FPYVVMRK� WITEVEXMSR�

between the system of production and productive relations, the citizen 

ERH�GSRWYQIV��8LI�TSWXQSHIVR�IGSRSQ]�MW�HVMZIR�F]�[LEX�&EYHVMPPEVH�

coins as ‘consummativity’�� µER� MRHIÁRMXI� GEPGYPYW� SJ� KVS[XL� VSSXIH� MR�

XLI� EFWXVEG�XMSR� SJ� LYQER� RIIHW¸¶� �&EYHVMPPEVH� Ăă
�� 7SGMEP� GSRWXVYGXMSR�

of value and new modes of production are dominated by the “logic of 

TVSWXLIWMW¶�� [LIVIMR� PEFSV� XVERWPEXIW� EW� XLI� EGX� SJ� GSRWYQTXMSR� VEXLIV�

XLER�XLEX�SJ�TVSHYGXMSR��-R�XLI�HIGEHI�XS�JSPPS[�ÿćąþ��XLI�µGVMWMW�SJ�SZIV�

EGGYQYPEXMSR¶�FIKER� I\LEYWXMRK� XLI�TIVTIXYEP� VL]XLQ�SJ� XLI� GETMXEPMWX�

system. “Although capitalist technique of mass-production were very good 

at making identical product in great volume, economies of scale were less 

IJÁGMIRX�EX�TVSHYGMRK�YRMUYI�ERH�XLIVIJSVI�HIWMVEFPI�KSSHW¶�4EVOIV�āĄÿ
��

µ8LI�ÁVWX�KVIEX�XVMYQTL�SJ�XLI�GSQQSHMX]�XLYW�XEOIW�TPEGI�YRHIV�XLI�WMKR�

SJ�FSXL�XVERWTEVIRG]�ERH�TLERXEWQEKSVME¶��%KEQFIR�ąă
��8IGLRSPSKMGEP�

innovations in the sphere of mechanical labor has gave way to the ethos 

of mass consumption followed by “a greater emphasis on the ‘targeting of 

GSRWYQIVW�F]�PMJIWX]PI��XEWXI�ERH�GYPXYVI¶��0EXLEQ�ć
��

 The glut of commodities intrinsic to post-industrialism necessitated 

the production of sign value and the use of media text to instill lack where 



there is none. The socioeconomic phenonmenon of branding seduces the 

public to adopt the “lifestyle of a brand over their own, merging individual 

MHIRXMX]�[MXL�PSKS¶��;LMXFIGO�Āā
���%W�JSPPS[W��XLI�JEWLMSRMRK�SJ�XLI�WIPJ�

has developed an intrinsic relationship with brand names wherein the 

sign value of the product functions as “social markers to indicate taste, 

WXEXYW�ERH�WX]PI¶�4EVOIV�āĄą
��8LI�QIVKMRK�SJ�FVERH�REQIW�[MXL�MHIRXMX]�

construction demonstrates how sign consumption has imperialized 

American taste culture. The sign value of an object is rendered through 

the aura assigned to it by a certain corporate label.  The importance of a 

products utility dissipates; rather it is the symbolic value of an object that 

HIXIVQMRIW� MXW�[SVXL� �I\GLERKI� ZEPYI
� SR� XLI�QEVOIX��3RI� GER� GSRZI]�

their social status and distinguished taste through the brand names of 

their clothes, paving way for the emergence of the commodity system of 

WMKR�ZEPYI��µ4MIVVI�&SYVHMIY�LEW�TVSZMHIH�WMKRMÁGERX�EREP]XMGEP�XSSPW�JSV�

considering the body as a vehicle for social class distinctions, and has 

EVKYIH� XLEX� FSHMIW� ERH� XLI�QSHMÁGEXMSRW� SJ� XLIQ� FIGSQI� TEVX� SJ� XLI�

W]QFSPMG�SVHIV�XLVSYKL�[LMGL�WSGMEP�GPEWW�WMKRMÁIW�MXWIPJ��ER�I\TVIWWMSR�

of a particular lifestyle which he terms the “sign carrying, sign-wearing 

FSH]¶��%PFVMKLX�ÿþć
��8LI�TVEGXMGI�SJ�QIVKMRK�SJ�FVERH�REQIW�[MXL�MHIRXMX]�

MW�MRGVIEWMRKP]�IZMHIRX�MR�]SYXL�GYPXYVI��0MOI�FIEYX]�TEVEHMKQW��GSVTSVEXI�

labeling invites the possibility to ‘express’ your true self through modifying 

your appearance through consumption.
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 The acceleration in the rate in which people try on new social 

MHIRXMXMIW� YRZIMPW� XLI� WYTIVÁGMEPMX]� PEGMRK� XLI� MPPYWMSR� SJ� EKIRG]�

and selfhood. The collective constructs of identities among those 

of the millennial generation have been swayed and shaped by mass 

GSQQYRMGEXMSR� XIGLRSPSKMIW�� XLI� XVERWREXMSREP� ÂS[� SJ� QIHME� ERH� XLI�

EGGIPIVEXMSR� SJ� GMVGYPEXMRK� MRJSVQEXMSR�� -X� MW� E� KIRIVEXMSR� XLEX� ORS[W�

MQQIHMEXI�KVEXMÁGEXMSR��FYX�RSX�WEXMWJEGXMSR��µ)\GMXEXMSR�[MXLSYX�VIPIEWI�

VITPEGIW�TPIEWYVI¶�&MJS�Ą
���,EZMRK�XS�EHETX�XS�XLI�WGLM^STLVIRMG�REXYVI�

MRXVMRWMG�XS�XLI�EKI�SJ�TSWX�QSHIVRMX]��XLMW�KIRIVEXMSR�[IVI�TEGMÁIH�JVSQ�

birth with the distraction of the media. They came of age during the 

socio-cultural phenomenology of “info-invasion, nervous overload, mass 

psychopharmacology, sedatives, stimulants and euphoric substances, 

SJ� JVEGXEPM^EXMSR�SJ�[SVOMRK�ERH�I\MWXIRXMEP� XMQI¶�&MJS�ā
��8LI� XVERWMXMSR�

“towards the postmodern and hyper-technological dimension was 

registered by the New Wave of the early eighties, which in its most 

I\XVIQI�JSVQ�HIÁRIH�MXWIPJ�EW�2S�;EZI��2S�;EZI�HSIWR¸X�QIER�MQQSFMPMX]�

SV� GSRWXERX�ÂS[�[MXLSYX�YRHYPEXMSR�� SR� XLI� GSRXVEV]�� MX�QIERW� MRÁRMXI�

JVEKQIRXEXMSR�SJ�XLI�[EZI��MX�QIERW�RERS�[EZI��MRÁRMXIWMQEP�EKMXEXMSR�SJ�

the musculature, subliminal, uncontrollable micro-excitation. Nervous 

FVIEOHS[R¶�&MJS�ā
���



 The rhythm of socioeconomic exchanges has had to adapt to the 

implications of this omnipresent surge of technological innovation, which 

has ultimately changed the dynamics of communicability and notion of 

time. “A new temporality, characterized by an erosion of the event, and a 

vertiginous deepening of the relevant past, produces a peculiar sense of 

µEGGIPIVEXIH� WXEWMW¶� MR� SYV� WIRWI� SJ�LMWXSV]¶� �1MXGLIPP� ĂĆą
�� �8LI�L]TIV�

accelerated rate of circulating images and information necessitate us to 

decode and internalize data at an unprecedented pace. “The very slowness 

SJ� IQSXMSR� MW� XVERWJSVQIH� PMXXPI�F]� PMXXPI� MRXS� E� GSQQSHMX]�� ER� EVXMÁGMEP�

GSRHMXMSR�XLEX�GER�FI�I\GLERKIH�JSV�QSRI]¶��&MJS�Ą
��8LI�GSQQSHMÁGEXMSR�

SJ� I\TIVMIRGI� MRGVIEWMRKP]� GSQIW� XS� HIÁRI� GSRXIQTSVEV]� GYPXYVI��µ;I�

live in a time that is best described as a limbo of continually deferred 

expectations and anxieties. Everything is about to happen, or perhaps have 

EPVIEH]�LETTIRIH�[MXLSYX�SYV�RSXMGMRK�MX¶��1MXGLIPP�ĂĆć
����µ8LI�IWWIRXMEP�

problem is that the rhythms of the technological mutation are a lot faster 

XLER�XLSWI�SJ�XLI�QIRXEP�QYXEXMSR¶��&MJS�ă
�

 The poverty of experience at the hands of hyper-accelerated 

interface brings into question the politics of memory. “What happens 

XS�QIQSV]�[LIR�XLI�ÂS[�SJ�MRJSVQEXMSR�I\TPSHIW��I\TERHW�IRSVQSYWP]��

besieges perception, occupies the whole of available mental time, 

accelerates and reduces the mind’s time of exposure to the single 

MRJSVQEXMSREP�MQTVIWWMSR#¶��&MJS�ă
�6IGSPPIGXMSRW�SJ�XLI�TEWX�MRJSVQ�[LS�

SRI� MW� MR� XLI� TVIWIRX� MRWSJEV� EW�µMHIRXMX]� GER�FI�HIÁRIH� EW� E� H]REQMG�

EGGYQYPEXMSR�SJ�XLI�QIQSV]�SJ�TPEGIW�ERH�VIPEXMSRW¶��&MJS�ă
���(SIW�XLI�



onslaught of information hijack our minds from the ability to process 

ER]XLMRK�SYXWMHI�SJ�XLI�TVIWIRX#��(S�SYV�QIQSVMIW�XLMR�SYX�MR�XERHIQ#�-J�

identity can be extrapolated to the memories of our past that come later 

XS�HIÁRI�YW��MW�MX�XLER�µTSWWMFPI�XS�L]TSXLIWM^I�XLEX�[I�EVI�QSZMRK�XS[EVHW�

E�TVSKVIWWMZI�HMW�MHIRXMÁGEXMSR¶��&MJS�ă
#��*YVXLIVQSVI��E�GYPXYVI�[MXLSYX�

memory is a culture without a collective identity as such is constructed 

through the shared history of experiences, memory and myth. 
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COnCLUSION

� �;LEX�[I�EVI�[MXRIWWMRK�MW�E�HIVEGMREXMSR�SJ�XLI�WSPMHMÁIH�WIPJ��E�

self-rooted in past recollections and memories. The state of the spectacle 

µIQTXMIW� ERH� RYPPMÁIW� IZIV]� VIEP� MHIRXMX]¶� �%KEQFIR� ĆĄ
�� � -R� MXW� TPEGI��

the media offers ideologically infused avenues for identity construction 

manifested in corporate branding fueled by impossible beauty norms 

ERH�XLI�TVSHYGXMSR�SJ�PEGO�ERH�EVXMÁGMEP�RIIHW��%W�XVERWREXMSREP patterns 

SJ� GSQQYRMGEXMSR� FVIIH� GSRÂMGXMRK� RI[� JSVQW� SJ� MHIRXMX]� TSPMXMGW��

contemporary culture has become increasingly characterized by chaotic 

fragmentation. The millennial generation’s collective consciousness 

is shaped by the societal insistence for conformity and convention 

TVSTEKEXIH�F]�XLI�IRXIVXEMRQIRX�MRHYWXV]��*VSQ�XLI�EVVE]�SJ�QIHME�XI\X��

gender roles are realized, social norms are cemented and beauty standards 

are established. Essentially the cinematic mode of production tells an 

individual ‘how to be’ and in doing so strips them of their individuality. 

8LMW�KIRIVEXMSR�MW�ZSMH�SJ�µER]�IWWIRGI��ER]�REXYVI��SV�ER]�WTIGMÁG�HIWXMR]��

their condition is the most empty and the most insubstantial of all: it 

is the truth. What remains hidden from them is not something behind 

appearance, but rather appearing itself, that is, their being nothing other 

XLER�XLI�JEGI¶��%KEQFIR�ćă
�

� �8LI�]SYXL¸W�FILEZMSV� PIRHW�ER�LSRIWX� VIÂIGXMSR�SJ� XLI�GYPXYVEP�



ZEPYIW�XLEX�XLI]¸ZI�MRXIVREPM^IH�MR�XLIMV�REMZIX]��4EGMÁIH�JVSQ�FMVXL�[MXL�

media, this generation consume as a way of reconciling with a perceived 

lack and as an assertion of individuality. Unveiling the symptoms of the 

perverse culture within which they have come in the age, the collective 

GSRWGMSYWRIWW�SJ�XLMW�KIRIVEXMSR�QMQMGW�XLI�ÂMGOIVMRK�MQEKIW�SJ�E�WGVIIR��

8LI�WYTIVÁGMEP�REXYVI�YRHIVP]MRK�WYFNIGXMZMX]�JIXMWLMWQ�QERMJIWXW�MR�XLI�

ability to try on different social identities at a rate the mirrors seasonal 

trends. As the onslaught of transnational media cannibalizes cultural 

idiosyncrasies, contemporary politics “disarticulates and empties, all over 

the planet, traditions and beliefs, ideologies and religions, identities and 

GSQQYRMXMIW¶��%KEQFIR�ĆĂ
��µ8LI�TVSPMJIVEXMSR�SJ�WMKRW��HIHMJJIVIRXMEXMSR�

of institutional spheres, depthlessness, cultivated nostalgia, and the 

TVSFPIQEXM^EXMSR�SJ�EYXLIRXMGMX]�ERH�VIEPMX]¶�&V]QER�Ăā
�EVI�EPP�MRXVMRWMG�

aspects of the post-modernity. As the capitalist regime enters the social 

psyche through the cinematic mode of production, false modes of 

individualism are constructed through consumerism. 

 “The intersection of the body and culture; the way in which 

the body produces culture at the same time as culture produces the 

FSH]¬TVIÁKYVIH� XLI� [E]� %QIVMGER� ÁPQ� ERH� QIHME� XSHE]� I\YPX� XLI�

QIHME� JEFVMGEXMSR�SJ� WIPJLSSH¶� �7YEVI^�āĆ
��&PIIHMRK� MRXS� XLI�GSPPIGXMZI�

unconscious, it dictates modes of experience. Subjectivity has become a 

shifting experience, schizophrenic and skin deep. The notion of identity 

as simulated is closely tied to the societal shift marked by post-modernity 

and shaped by the decline of capitalism as it confronts its eminent 



GSRXVEHMGXMSRW�� -X� MW� JSV� XLMW� VIEWSR� XLEX� XLI� YTFVMRKMRK� XLI�QMPPIRRMEP�

generation is unique from others, as they have no point reference 

SYXWMHI�XLMW�TSMRX� MR� XMQI�XS� NY\XETSWI�XLI�GSRHMXMSR�SJ� XLI�TVIWIRX�� -R�

postmodernity, “time is scarce, time can be exchanged for money. Time, 

an indispensable dimension of pleasure, is cut into fragments that can 

RS�PSRKIV�FI�IRNS]IH¶��&MJS�ă
��8LI�SRWPEYKLX�SJ�QEWW�QIHME�HIRMIW�XLI�

formation of memories, and thus denies a rooted sense of self. Agency 

is exercised through consumption and identity formation is constructed 

XLVSYKL�QMQIWMW�SJ�QIHME�ÁKYVIW�ERH�FVERH�GSRWYQTXMSR��-J�XLI�XMHI�SJ�

capitalism recedes from the profane cathedrals of consumption, where 

there is neither faith nor roots, will all that remains of this generation be 

a dissipated collective consciousness and a heap of skin shed from social 

JEHW�[SVR�EW�MHIRXMXMIW#�
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